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         Thanks to life-saving antiretroviral (ARV) medication, Connie was able to give birth to an HIV-free daughter, Lubona. Here they celebrate Lubona’s 5th birthday. Connie is now an AIDS activist and currently serves as an ambassador for (RED) and the Global Fund.
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Help fund life-saving programs to end AIDS. CHOOSE (RED). SAVE LIVES.
   Though AIDS is preventable and treatable, it remains an ongoing crisis disproportionately impacting the most vulnerable communities around the world. Since 2014, (RED) and Bank of America have been working together to fight this injustice, providing prevention, testing and treatment programs for those most in need. In the last decade, the world has seen tremendous progress, but we can’t stop now.
 Please join Bank of America and (RED) to help make preventable and treatable diseases preventable and treatable for everyone.
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      THE POWER TO 
save lives
   Since the launch of our partnership with (RED) in January 2014, Bank of America has committed $35 million to the Global Fund by 2025, helping with its mission to make preventable and treatable diseases preventable and treatable for everyone.  There has been tremendous progress, but we cannot win the fight against pandemics until we address the inequities that allow them to thrive.
 
  
 
 
  
  
 100% of the funds raised by (RED) go to the Global Fund, one of the world’s largest and most effective global health partnerships. The Global Fund supports life-saving programs that strengthen health systems, empower frontline workers and provide equitable care. There is still so much to do, but thanks to local leadership and decision-making, Global Fund programs help reach communities most in-need.
 
 
 
 
 
 

 
 
 
 
        
An AIDS-free world is possible. We can’t stop now.
   Tremendous strides have been made in the AIDS fight, but there is still work to do:
 
  
 
 
 
 
 
 
 
              
    Exhibit Item 1 of 6  39 Million 
 People living with HIV globally
 
 
  Exhibit Item 2 of 6  76%  
 Of people living with HIV are receiving life-saving treatment
 
 
  Exhibit Item 3 of 6  11 cents a day 
 Current cost of life-saving ARVs
 
 
  Exhibit Item 4 of 6  Nearly 24 
 Girls and young women (ages 15-24) contract HIV every hour
 
 
  Exhibit Item 5 of 6  2 people 
 Contract HIV every minute
 
 
  Exhibit Item 6 of 6  1 person 
 Dies from AIDS every minute
 
 
 
 
 
   Source: unaids.org
 
 
 
 
 
 

 
 
 
 
 
 
 
 
        (RED)-funded grants support a diverse range of life-saving HIV/AIDS programs, including education and prevention programs, testing, counseling and treatment services, and health worker training. To date, (RED) has generated over $750 million for the Global Fund, impacting more than 245 million people. The money raised by (RED)’s partners and campaigns goes directly to strengthen health systems and save lives in communities where pandemics hit hardest.
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The beginning of the end of AIDS.
   How do we deliver the first AIDS Free Generation in over 40 years? It all begins with the elimination of HIV transmission between mother and child. Since 2000, 3.4 million HIV infections have been averted due to medicine preventing mother-to-child transmission.
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    Connie’s story
 Connie’s story is one of both heartbreak and inspiration. Before she was diagnosed with HIV, Connie unknowingly passed the virus on to her three children during pregnancy, all of whom later passed away. Somehow, Connie found the strength to go on. Thanks to life-saving ARV medication, Connie is not only alive and thriving, but working to help stop the spread of HIV within her community. Connie serves as an ambassador for (RED) and the Global Fund and continues to celebrate each special birthday of Lubona, her daughter who was born HIV-free in 2012.
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Yvonne Lestoab 
Organization – KT Motubatse Health Center, South Africa
   Prioritizing women’s health is a core tenet of (RED)-supported grants, particularly when it comes to maternal care.  At the KT Motubatse Health Center in South Africa, Yvonne Lestoab is not just a patient, but also the leader of a group of Mentor Mothers - a community network of HIV-positive moms who support and counsel one another. Upon diagnosis at the clinic, women are immediately linked with peers who share guidance and a sense of community.
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Tsakane Maluleke 
Organization – Childline
   Tsakane Maluleke was first introduced to Childline as a beneficiary of the program, which aims to reduce HIV incidence while increasing school retention and economic opportunity in South Africa. Poverty, gender-based violence, and lack of access to youth-friendly health services have caused young women to be disproportionately impacted by HIV. Programs like Childline directly combat these challenges by empowering young people like Tsakane through tailored education and support. Tsakane struggled with depression and anxiety as a teenager until she found Childline.  “Childline was a guardian angel,” she said. They didn’t just offer advice, but instead she recounted, “they took my hand and they walked the journey with me… they never left my side.”
 
  
 
 
 
  
  
 
 
 

        [image: Tsakane Baloyi]  
 

 
       
Tsakane Baloyi 
Organization – My Journey Programme
   Tsakane Baloyi was unemployed and searching for work when she discovered the My Journey Programme. Upon completing her certificate, Tsakane had three options - she could continue her studies, be placed in a job, or pursue entrepreneurship.  She chose the latter, citing that “I always wanted to become my own boss.”  Tsakane combined her newly acquired financial skills, energy, and determination with her father’s automotive knowledge. Today, Tsakene is financially independent and the Director at Chivite Panel Beating and Spray, a local automotive repair business she runs with her father.
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      “(RED)’s cavalry of companies has delivered over $750 million to fight AIDS – and tens of millions more in marketing neon that has encouraged governments in the fight too.”
 Bono | (RED), co-Founder
 
  
 
 
  
 
 
 
 
 

 
 
 
 
       
Discover More
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  (RED)
 A division of the ONE Campaign, (RED) was founded by Bono and Bobby Shriver in 2006 to fight AIDS and the injustices that allow it to thrive. (RED) partners with the world’s most iconic brands and people to create products and experiences that raise money and urgency for global health crises.
      Learn more   
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  ONE
 ONE is a global nonprofit campaign to end extreme poverty and preventable disease by 2030, so that everyone, everywhere can lead a life of dignity and opportunity.
      Learn more   
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  The Global Fund
 The Global Fund invests US$4 billion a year to defeat HIV, TB and malaria and ensure a healthier, safer, equitable future for all.
      Learn more   
 
 

 
 
 
  
 
 

        We could see an end to AIDS in our lifetime. We can’t stop now. 
 Donate to (RED) and Bank of America will match your 
 contribution. Please join us.
 
       Donate Now  
 
 

 
 
 
 
 
 
 
        All (BANK OF AMERICA)RED donations, including the Bank of America Charitable Foundation’s matching donations, will go to the Fund for the Global Fund to support life-saving programs that empower health workers and provide testing, treatment, and care in places where pandemics like AIDS continue to thrive. For individual donations made through (RED) from January 1, 2024 to December 31, 2024, the Bank of America Charitable Foundation will match each donation (up to $1,000 per donor) two-to-one from our annual grant commitment of $3MM. The annual aggregate donation from BofA to the Fund for the Global Fund which is inclusive of any (RED) campaign match donation results is not to exceed $3,000,000.
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 This material does not take into account your particular investment objectives, financial situations or needs and is not intended as a recommendation, offer or solicitation for the purchase or sale of any security, financial instrument, or strategy. Before acting on any information in this material, you should consider whether it is suitable for your particular circumstances and, if necessary, seek professional advice. Any opinions expressed herein are given in good faith, are subject to change without notice, and are only correct as of the stated date of their issue.
  
 Content contained herein may have been produced by an outside party that is not affiliated with Bank of America or any of its affiliates (Bank of America). Opinions or ideas expressed are not necessarily those of Bank of America nor do they reflect their views or endorsement. These materials are for informational purposes only. Bank of America does not assume liability for any loss or damage resulting from anyone's reliance on the information provided. Certain links may direct you away from Bank of America to an unaffiliated site. Bank of America has not been involved in the preparation of the content supplied at the unaffiliated sites and does not guarantee or assume any responsibility for its content. When you visit these sites, you are agreeing to all of their terms of use, including their privacy and security policies.
 
 "Bank of America" is the marketing name for the global banking and global markets business of Bank of America Corporation. Lending, derivatives, and other commercial banking activities are performed globally by banking affiliates of Bank of America Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and other investment banking activities are performed globally by investment banking affiliates of Bank of America Corporation ("Investment Banking Affiliates"), including, in the United States, BofA Securities, Inc., Merrill Lynch, Pierce, Fenner & Smith Incorporated, and Merrill Lynch Professional Clearing Corp., all of which are registered broker-dealers and Members of SIPC, and, in other jurisdictions, by locally registered entities. BofA Securities, Inc., Merrill Lynch, Pierce, Fenner & Smith Incorporated and Merrill Lynch Professional Clearing Corp. are registered as futures commission merchants with the CFTC and are members of the NFA.
 
 Merrill Lynch, Pierce, Fenner & Smith Incorporated (also referred to as “MLPF&S” or “Merrill”) makes available certain investment products sponsored, managed, distributed or provided by companies that are affiliates of Bank of America Corporation (“BofA Corp.”). MLPF&S is a registered broker-dealer, registered investment adviser, Member SIPC and a wholly owned subsidiary of BofA Corp.
 
 Trust and fiduciary services are provided by Bank of America Private Bank, a division of Bank of America, N.A., Member FDIC, and a wholly-owned subsidiary of Bank of America Corporation (“BofA Corp.”). Insurance and annuity products are offered through Merrill Lynch Life Agency Inc. (“MLLA”), a licensed insurance agency and wholly-owned subsidiary of BofA Corp.
 
 Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of BofA Corp.
 
 The mobile feature, Erica®, is only available in the English language. The feature requires that you download the latest version of the Mobile Banking app and is only available in the Mobile Banking app for select iOS and Android devices. Message and data rates may apply. Your chat may be recorded and monitored for quality assurance. Member FDIC.
 
 
 Investment products offered through MLPF&S and insurance and annuity products offered through MLLA:
 
 
 	Are Not FDIC Insured	Are Not Bank Guaranteed	May Lose Value
	Are Not Deposits	Are Not Insured by Any Governmental Agency	Are Not a Condition to Any Banking Service or Activity

 
 
 
 Company goals are aspirational and not guarantees or promises that all goals will be met. Statistics and metrics included in our ESG documents are estimates and may be based on assumptions or developing standards.
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    Advertising practices
 
 
 We strive to provide you with information about products and services you might find interesting and useful. Relationship-based ads and online behavioral advertising help us do that.
 
 
 Bank of America participates in the Digital Advertising Alliance ("DAA") self-regulatory Principles for Online Behavioral Advertising and uses the Advertising Options Icon on our behavioral ads on non-affiliated third-party sites (excluding ads appearing on platforms that do not accept the icon). Ads served on our behalf by these companies do not contain unencrypted personal information and we limit the use of personal information by companies that serve our ads. To learn more about ad choices, or to opt out of interest-based advertising with non-affiliated third-party sites, visit YourAdChoices powered by the DAA or through the Network Advertising Initiative's Opt-Out Tool. You may also visit the individual sites for additional information on their data and privacy practices and opt-out options.
  
 To learn more about relationship-based ads, online behavioral advertising and our privacy practices, please review the Bank of America Online Privacy Notice and our Online Privacy FAQs.
 
 
 
 
  Your Privacy Choices 
 Bank of America, N.A. Member FDIC. Equal Housing Lender
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